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Brief Description of the Event

The Expert Talk aimed to provide participants with insights into the evolving landscape of Digital
Marketing powered by Acrtificial Intelligence (Al). The session focused on modern strategies, Al-
driven tools, and best practices that are reshaping how businesses engage with their audiences in

the digital space.
1. Introduction to Al in Digital Marketing

The speaker began by emphasizing the transformational impact of Al on Digital Marketing. Key
topics included Al-powered customer segmentation, personalized content delivery, and predictive
analytics. The discussion highlighted how Machine Learning and Automation are enhancing
campaign effectiveness, improving customer engagement, and driving smarter decision-making

in marketing strategies.

2. Participant Engagement

The session was highly interactive as participants were actively involved in discussions, and
Q&A. The speaker shared current industry trends, case studies, and practical applications of Al
in Marketing. Attendees posed questions regarding Al Tools, Data Privacy, and Campaign

Automation, gaining valuable insights into real-world Marketing challenges and solutions.



3. Key Takeaways

* Understanding the role of Al in transforming Digital Marketing.
* Exposure to Al-driven tools for Automation and Customer Analysis.
« Insights into Personalized Marketing and data-driven decision making.

» Awareness of emerging trends and ethical considerations in AI Marketing.
4. Feedback and Outcome

Participants found the session engaging and forward-thinking, appreciating the clarity with which
complex Al concepts were explained. Many participants expressed enthusiasm about integrating
Al Tools into their Marketing efforts, and confidence in applying the strategies discussed to

enhance campaign performance and ROI.

Activities Conducted
1. Expert Talk on Al-Driven Digital Marketing

» Discussion on Al Technologies and their applications in Marketing.
* Best practices for leveraging Al for customer targeting and content optimization.

* Overview of current tools and platforms used in Al-based Marketing campaigns.

2. Q&A Session

» Participant questions on Al Adoption, Ethical Implications, and Tool Selection were
addressed.
* Exploration of real-world use cases and best practices for Al Integration in Digital Marketing

strategies.

Number of Participants: 46
Winners (if any, for activities conducted): N/A
Guest Details: Ms. Pooja SS

Product Analyst

Stealth Startup, Bangalore
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Students’ Feedback

Quality of the Session content
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Clarity of the presentation.
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Quality of the training content
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Clarity of the presentation.
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Effectiveness of the examples depicted during the session.
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Level of achievements of topics in learning Backend Development.
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Rate the relevance of the topic to future study and work.
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